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DISCLOSURE

I declare that neither I, nor any immediate member of my family, 
have a financial arrangement or affiliation with any corporate 
organization offering financial support or grant monies for this 

continuing medical education activity. In addition, I do not intend to 
include information or discuss investigational or off-label use of 

pharmaceutical products or medical devices.



COUNTY COVID-19 COMPARISONS

City County State Cases/1000 Deaths/100,000 Tests/1000

San Francisco San Francisco CA 8.0 7.0 3.61

Seattle King WA 6.9 29.2 2.22

Atlanta Fulton GA 17.1 37.4 NA

Los Angeles Los Angeles CA 18.5 45.1 1.62

Baltimore Baltimore City MD 14.2 47.0 3.48

Miami Miami-Dade FL 45.5 62.3 NA

Denver Denver CO 15.8 66.8 2.42

DC DC DC 17.5 83.4 4.93

Philadelphia Philadelphia PA 19.4 106.8 1.99

Boston Suffolk MA 26.6 131.7 NA

New York City New York City NY 26.9 280.4 2.69

Source: JHU CSSE (https://www.arcgis.com/apps/opsdashboard/index.html#/bda7594740fd40299423467b48e9ecf6) and local County DPH 
websites

Updated August 3, 
2020

https://www.arcgis.com/apps/opsdashboard/index.html#/bda7594740fd40299423467b48e9ecf6


CASE RATES AND TESTING BY GEOGRAPHY

•Risk and resources are not equally distributed
• High prevalence of COVID cases in Southeast
• Testing resources are mostly in the Northeast

COVID Prevalence by census tract
*= testing site

Testing per capita by census tract
*= testing site



EQUITY EFFORTS

• Equity Officer in EOC Command Staff

• Convened community groups around

• Health Advisory highlighting structural barriers as source of risk

• Increased language capacity in Contact Tracing team

• Partner with community for outreach, materials distribution

• Contract CBOs to be contact tracers and health educators

• Neighborhood-based planning for resources



BURDEN OF COVID IS ON LATINX 
COMMUNITIES

Latinx = 15% of 
SF population



CHARACTERISTICS OF LATINX CASES



RETHINKING RESOURCES 

General resources may not reach 
Latinx residents who need us to be:
• Family inclusive

• Worker-focused

• Messages dispersed rather than 
neighborhood-concentrated

• Community organizers rather than 
just service providers

• CBOs to reach undocumented workers

• Very low-barrier testing not impeded 
by transportation or insurance
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LATINX CAMPAIGN WITH THE LATINO TASK FORCE



LESSONS LEARNED OR REMEMBERED

Racism is geographic 🡪 place-based focus

Unequal impact should be expected

Community organizers can be important partners

Long-standing barriers to care should shape 
resource allocation
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Todd Wolynn MD, MMM, IBCLC, 
FAAP

Vaccine Confidence & 
Acceptance

A 2020 Pediatric Imperative
If not us, who? If not now, 

when? 
September 12th, 2020

@DrToddWo



I declare that neither I, nor any immediate member of my family, 
have a financial arrangement or affiliation with any corporate 
organization offering financial support or grant monies for this 

continuing medical education activity. In addition, I do not intend 
to include information or discuss investigational or off-label use of 

pharmaceutical products or medical devices.
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I am a speaker and advisor for Merck and Sanofi. I declare that 
neither I, nor any immediate member of my family, have a financial 
arrangement or affiliation with any corporate organization offering 

financial support or grant monies for this continuing medical 
education activity. In addition, I do not intend to include 
information or discuss investigational or off-label use of 

pharmaceutical products or medical devices.
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AIMS

Face-to-Face Communication



Overwhelm
Isolate
Weaken
Frighten
Terrorize
Damage
Silence
Dissolve

Focus & Teach
Connect & Unite
Reinforce & Strengthen
Reassure & Empower
Support & Defend
Repair & Recover 
Embolden
Galvanize

Attacks Countered
Anti-Vaccine

Overwhelm
Isolate
Weaken
Frighten
Terrorize
Damage
Silence
Dissolve



Kids Plus Pediatrics and University of Pittsburgh
collaboration 

combating anti-vaxx disinformation & pseudoscience 
with science, research and active deployment analysis

March 2019

1 The Research - Publication

Published manuscript on anti-vaccine attack (March 2019) 

Ongoing surveillance of social media anti-vaccine attacks 

Qualitative & quantitative assessment of impact of      
     “Shots  Heard” on members and the medical community 

Ongoing research on vaccine sentiment and on social   
media 



Counter-Offensive Capabilities

2 The Cavalry

Private, vetted, pro-vaccine, rapid-response, social media rescue network
providing aid to victims of large-scale, coordinated anti-vaccine attacks 

# of Members

# of Responses

~860

10 (~100)

‘Shots Heard’ Team

# of Countries 22



(Data as of: 8/11/20)

Free Download 
for 

Vaccine 
Advocates

Everywhere.

Anti-Anti-Vaxx Toolkit
How to Prepare For, Defend 

Against, 
and Clean Up After an Anti-Vax 

Social Media Attack 

3 The Website & Toolkit

# Page Views

# of Downloads

36,000

101

www.ShotsHeard.com

# of Countries

2,812

Case Study 
Philosophy/Strategies

Links/Resources
Crisis Management 

Sheets
A Living Document

(Available since: 9/23/19)

Went Live: 
9/18/19

United States
Canada
Australia
United 
Kingdom
Japan
New Zealand
Germany
Ireland
Norway

# Unique Visitors 27,688

3rd–4th 
Qtr

of 2020
revamp



4 The Campaign Raise Awareness of: 
Vaccine Communication & Advocacy
Disinformation Campaigns 
Weaponized Anti-Vaccine Attacks 
Social Media Accountability



…who want to and wait to hear from us



Vaccine
Accepting 

Anti
Vaccine 

Face
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The SHOTS HEARD – Call-to-Action

Vaccine Advocacy: Promoting Facts & Defending from Attacks
- Galvanize Healthcare Providers
- Activate our Patient Relationships (Un-Silence the Majority)
- Leverage Social Media and Mobilize Connections
- Organize, Collaborate and Coordinate Globally

Communication training (including Med School, Residency & Attendings)
- Face-to-Face (AIMS …etc) methodologies
- Virtually        (Social Media Training, Support & Promotion)

Social Media Accountability to address:
- Disinformation campaigns
- Weaponized social media attacks



Open Q&A for Keynote Speakers




